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Marketing Strategies for KeepItTrend Boutique
Twelve Month Business Projection:
Marketing strategies are essential in ensuring that an organization achieves its objectives of attracting the correct types of customers, in turn gaining the required revenue to break even and start making significant profits. KeepItTrend Boutique is explicitly aimed at those with high taste on the current trending fashion in clothes, soes and jewelery. In this case, the marketing strategies to promote the service should be designed in a manner that helps the organization reach the correct type of customers (both potential and existing ones). The following three strategies are suggested for the KeepItTrend Boutique.
Advertisements
The first strategy to reach a broad market base is to use advertisements. Advertisements should be through channels such as television, print, and web advertisements. Advertisements, primarily through the use of online advertising is most suitable to the needs of KeepItTrend as it helps the organization to reach a broader range of customers. Besides, online advertisement tends to keep information for a longer duration compared to other forms of advertisement (Kuisma & Hyona, 2015). In this regard, KeepItTrend would need to design a website for the boutique to enable it to get to the growing population of online users globally (Kuisma & Hyona, 2015). In the website, the main message should include the current trends in fashion, information concerning the correct dressing codes, and the best way to ensure that a person’s dressing code is both fashionable and pocket-friendly. Similarly, KeepItTrend will need to avail print materials like newspaper ads, fliers, and brochures in institutions such as higher learning institutions as these have students (youth) who are more concerned with their taste of fashion. 
The primary target audience for the KeepItTrend will be the youth (between 15 and 30 years old). These are the people who have high taste for fashion and trending clothes. The majority of this age-group are either full-time or part-time students, as well as those who have just got their first jobs. Advertisements should be strategically timed such that they appear mainly at primetime and during meal times on television to help increase the accessibility of the message to the targeted audience. This strategy will work in favor of KeepItTrend since the high affinity to fashion and technology will help the boutique to acquire broader customer base.
Participating in Tradeshows and Exhibitions
This is the second strategy to obtain the required clients for KeepItTrend. In this regard, KeepItTrend should strategically subscribe for shows and exhibitions to get strategic positions of displaying its products. In this case, those who have high interests of the current trending clothing as well as jewelery tend to attend these shows and exhibitions. Besides, there is a lot of educational programs in such events. This strategy has two main effects. The firstis tthat it exposes KeepItTrend  to a high potential customer base for its products. The second is that it helps in increasing the knowledge of the KeepItTrend  employees as well as powners, thereby offering the means of improving the creativity and innovation to further improve the customer satisfaction level of KeepItTrend. 
Social Media Marketing and Salespeople
The third strategy that KeepItTrend should consider is the use of social media marketing. The targeted audience (the youth) are the leading social media users (Statista, 2019). In this case, using social media platforms like Facebook, twitter, Snap Chat, LinkedIn as well as Instagram will increase the rate of accessibility of the information to the targeted audience (Evans, 2012). The message in the social media should be short and clear since this group has lower preference for long messages. The message should also be creative enough to attract attention of the social media users since there are a lot of junk messages which are usually forgone by social media users. The message should be made such that they do not appear more frequently, thereby avoiding being seen as bother by the social media users. In the same way, KeepItTrend should use personal selling technique as it will help in convincing the targeted audience to try shopping at the boutique. The salespersons should specifically be students in the higher learning institutions, as they will help in convincing their fellow colleagues to try the products of KeepItTrend.
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